Travel Counsellors conference explores the future of space tourism and travel trends
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Travel Counsellors agents were urged to engage clients in discussions regarding the burgeoning concept of space tourism during the agency's annual conference, marking a pivotal moment as it celebrated three decades of service. The notable keynote address was delivered by Tom Cheesewright, a consultant and author recognised for his insights into future trends across various industries, including travel.
In his address, Cheesewright painted a picture of the travel landscape in 30 years, speculating that by 2054, space tourism could evolve from an exclusive venture for billionaires to an option available for the general public. Drawing parallels with the past, he referenced the era of the Concorde, predicting a revival of supersonic travel within the next few years, offering a faster and luxurious mode of transportation.
“Electric jets are certainly coming by 2054,” Cheesewright stated, indicating that advancements in aircraft technology would yield quieter planes with reduced environmental footprints. He further introduced the idea of flying cars, suggesting their integration into daily life would occur sooner rather than later.
A significant part of his discourse centred on climate change, which he asserted would noticeably influence the travel industry over the next three decades. He acknowledged the necessity for the travel sector to adapt but clarified that it was not an existential threat. Cheesewright projected a shift in travel preferences, with a migration towards northern destinations and a rebranding of winter resorts for summer tourism. He even proposed the potential construction of artificial beaches in mountainous areas to cater to evolving consumer desires.
Cheesewright emphasised current trends that agents should leverage, citing an increased demand for “longer, slower travel” experiences, a resurgence in interest for off-peak trips, and a notable shift towards luxury travel. He noted a post-pandemic trend where travellers are increasingly pursuing high-end experiences, with a substantial market segment comprised of individuals earning between £100,000 and £1 million annually.
Moreover, he observed a growing inclination among travellers towards lesser-known destinations, a shift that aligns with efforts to mitigate overtourism. Cheesewright remarked on the modern traveler's desire for unique experiences, stating, “People are going to crave the novelty of being the first to go and do something and not follow the beaten path.”
In a call to action for agents, he encouraged the adoption of emerging technologies, particularly artificial intelligence, while advising them to allocate some of their time to focusing on future possibilities. He said, “Get excited by the far future – the possibility of tourism in space – and talk to your customers about it. See if they’re excited too. But act on those near-term trends – slow travel, luxury [trips], time-shifting [off-season] travel and that desire for novelty.”
The conference, held in Manchester, saw a record turnout of agents, highlighting a strong community interest in the evolving travel landscape. As agents returned to their practices, the insights shared during the event could potentially shape the future of travel planning and customer engagement in a rapidly changing environment.
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