E-commerce growth and tech scrutiny amid shifting consumer habits
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The rapidly evolving landscape of e-commerce and technology has generated significant interest, particularly with recent data from Black Friday shopping, changes in social media platforms, and ongoing legal scrutiny in the tech sector.
On Black Friday, Shopify merchants achieved remarkable sales figures, surpassing previous records. Shopify’s CEO, Tobi Lutke, announced that the platform's merchants cleared an impressive $5 billion, marking a notable increase from $2.4 billion reported in 2020. This year's revenue saw a staggering growth of nearly $1 billion compared to the previous year, reflecting a broader trend prevalent across the e-commerce landscape. Adobe reported that online spending during Black Friday exceeded $10 billion in the US for the first time, while Salesforce’s analytics suggested that US e-commerce reached $17.5 billion on that day. 
Despite these substantial figures, insights into consumer behaviour revealedvariations in shopping preferences. Adobe highlighted an increase in conversion rates for desktop users, while sales through mobile channels, despite growth, lagged in conversion efficiency. Salesforce noted a 4% increase in mobile traffic over the past year on Thanksgiving and Black Friday, but desktop traffic saw a decline during the same period.
Meanwhile, TikTok is modifying its beauty filter software, responding to concerns regarding the mental health implications for younger users. As reported by The Guardian, the platform will restrict access to these features for users under the age of 18. This decision follows the company's initiative to enhance user screening, ultimately blocking access for those younger than 13. TikTok's beauty filters have been accused of encouraging a culture of unattainable beauty standards, prompting industry observers to speculate on potential ripple effects for advertising in the beauty and wellness sectors.
In the realm of artificial intelligence and search technology, Google is involved in an antitrust trial where it seeks to demonstrate competition within the AI space. Recent legal actions have seen Google issuing subpoenas to OpenAI, Perplexity AI, and Microsoft, as part of its strategy to counter allegations of monopoly practices by the US government. The subpoenas aim to shed light on how rivals compete in the generative AI search market, with Google requesting information regarding ChatGPT’s usage metrics, financial data, and agreements with third parties. OpenAI has agreed to disclose certain details, such as discussions about its search distribution but has hesitated to provide sensitive data regarding training and finances, particularly amidst concerns of ongoing copyright infringement lawsuits.
As the situation develops, experts anticipate that the outcomes from these legal battles may significantly influence emerging AI technologies and the future operational landscape of major tech companies. Industry watchers remain keenly aware of how these elements will shape the trajectory of market practices and consumer engagement in the coming months.
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