Television industry faces fragmentation and transformation in 2024
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The television industry in 2024 is characterised by significant fragmentation and transformation, reflecting a period of accelerated disruption. Recent challenges include an enduring fallout from the industry-wide strikes involving talent guilds, resulting in a notable impact on content pipelines and revenue generation across major media companies and streaming platforms.
Amidst these challenges, technological advancements and shifting viewer preferences are reshaping the landscape. Research from Maverix Insights & Strategy highlights a profound generational shift, particularly among "Gen Alpha," defined as individuals born between 2013 and 2024. The data indicates that this demographic allocates 78% of their screen time to video content distributed via social media platforms, a stark departure from traditional television consumption. This trend suggests that future definitions of television are evolving in response to changing consumption habits, as indicated by the increasing prominence of platforms like YouTube, which accounted for 10.6% of U.S. living room viewing in September 2024, reflecting a continuous upward trajectory from previous years.
The overall impact of streaming services on television consumption has been substantial. Nielsen's reports show that streaming comprised 41% of American television viewing by September 2024, a notable increase from 37.5% in the previous year. Streaming giants such as Netflix, which recently reported a 15% revenue increase to $9.825 billion, are capitalising on this trend, growing their subscriber base to 282.72 million. Similarly, Paramount Global reported a boost in revenues driven by its streaming platform Paramount+, mitigating losses despite a decrease in overall revenue due to disruptions caused by the industry strikes.
While traditional media companies strive to adapt, they are acknowledging the ongoing pressure from linear revenue declines. Paramount Global, despite its streaming successes, faced a 6% drop in third-quarter revenue, attributing the decline to ongoing challenges associated with the strikes. Warner Bros. Discovery (WBD) faced similar issues, with revenues declining 5% year-on-year in its linear networks, although its direct-to-consumer segment saw an 8% rise in sales. Compounding these challenges are the impending losses of significant broadcasting rights, such as WBD's TNT losing its NBA rights to Amazon, which recently secured a lucrative $1.8 billion annual deal.
Amid a backdrop of sweeping changes, certain developments in the pay-TV sector offer glimmers of hope, suggesting that declines in subscriptions might be slowing down. Major operators like Charter Communications have begun strategies to bundle streaming video on-demand (SVOD) services into traditional pay-TV packages, a move that industry stakeholders have praised as a potentially effective method for retaining subscribers. However, the fate of traditional pay-TV operators remains precarious, highlighted by the recent decision from Alaska’s GCI to shut down its pay-TV operations entirely in favour of streaming solutions.
As the media landscape braces for further change, the regulatory environment is set to evolve as well. Following the recent elections, the Republican Party's return to power is expected to usher in a more permissive approach towards mergers and acquisitions in the media sector. President-elect Donald Trump's appointment of Brendan Carr as the head of the Federal Communications Commission (FCC) lends credence to expectations of decreased regulatory constraints. Sinclair Broadcast Group CEO Chris Ripley expressed optimism towards this new regulatory climate, suggesting that it could facilitate necessary consolidation within the industry. Similarly, WBD CEO David Zaslav noted the potential for accelerated change that this new environment may promote.
As the television industry continues to navigate a complex landscape shaped by viewer preferences, technological advances, and shifting regulatory policies, the coming years promise to be a pivotal period that will redefine the structure and nature of televised content consumption.
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