The evolving role of AI in marketing
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The intersection of artificial intelligence (AI) and marketing is evolving rapidly, presenting both opportunities and challenges for businesses aiming to adapt to changing consumer behaviours and technological advancements. Recent discussions among industry professionals have highlighted the transformative effects of AI in the marketing landscape, particularly concerning content creation, influencer marketing, and audience engagement.
AI influencers, a novel aspect of this transformation, have sparked both enthusiasm and scepticism. As described in a article by "The Drum," AI influencers can be categorised into two primary types: virtual influencers and avatar influencers. Virtual influencers, such as the well-known Noonoouri, are entirely digital creations, managing to accumulate a substantial following of nearly 500,000 on Instagram. These personas engage in marketing campaigns, notably collaborating with brands like Swarovski, and are designed to align closely with specific brand goals. Their appeal often lies in their aesthetic perfection and storytelling, though they may lack the authenticity associated with human influencers.
Conversely, avatar influencers represent real individuals in digital format, extending their influence into virtual realms like the metaverse. This hybrid approach enhances storytelling and marketing campaigns, but it also raises questions about the authenticity and emotional connections that human influencers naturally cultivate. According to "The Drum," the early engagement metrics for AI influencers reveal that while their engagement rates are slightly higher than those of human influencers, their follower growth has stagnated, indicating a complex relationship with audiences.
In the marketing sector more broadly, findings from "Marketing Interactive" reveal that a staggering 81% of marketers are currently employing AI technologies like GPT models from OpenAI and Google’s AI Gemini. Notably, 71.4% of marketers indicated that AI capabilities are most extensively utilised within content teams, underscoring the significant role AI plays in content generation. The report highlights that while AI provides tools for enhancing marketing efficiency and personalisation, many professionals believe it should not replace the authenticity derived from human creativity. 
Rudy Khaw, CEO of AirAsia, articulated this perspective, stressing the need for genuine connection in marketing. "Authenticity is here to stay," he stated, reinforcing that true connections should resonate with consumers' passions in meaningful ways. Similarly, Debra Soon, Chief Managing Officer at Aviva Singlife Holdings, shared insights about the dual nature of AI's impact, suggesting that as AI becomes commonplace, marketers might find themselves reacting by gravitating towards more personalised and authentic content.
Looking ahead to 2025, industry leaders anticipate that generative AI will become essential in creative marketing. Marcus Chew, Chief Managing Officer of Lazada, predicted that the integration of AI-driven tools will allow marketers to swiftly create high-quality content tailored to individual preferences. This shift promises to enhance production efficiency while enabling innovative storytelling methods.
Madhav Nayak, Chief Managing Officer of Yum! Brands, brought attention to pricing strategies and the complexities marketers will face in the future. He noted that while raw material inflation pressures pricing, successful marketing will depend on a nuanced understanding of consumer value perceptions and efficient collaboration across business sectors.
As the marketing landscape continually adapts to the advancements in AI and consumer expectations, the challenge may not solely lie in harnessing these technologies but also in maintaining the authentic connections that foster trust and engagement. By exploring synergies between AI capabilities and human creativity, brands can aim to navigate this intricate and evolving sphere effectively.
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