AI-powered solutions transform consumer marketing strategies

[image: ]
In the ever-evolving landscape of consumer marketing, traditional approaches to data segmentation are increasingly being outpaced by the demands of a dynamic marketplace. As marketers grapple with an influx of consumer data, the challenge lies in transforming this data into meaningful insights. Bryan Gernert, CEO of Resonate, identifies AI-powered solutions as pivotal tools that address the limitations of traditional data management and segmentation methods.
Historically, marketers have relied on segmenting consumers based on demographic factors such as age, gender, and income. However, these methods only explain a fraction—approximately 10-15%—of consumer purchasing behaviours, as suggested by internal data from Resonate. This limited approach often results in broad generalisations that fail to capture the complexity of consumer behaviours and preferences.
In contrast, AI-facilitated solutions are changing the landscape by utilising comprehensive data drawn from actual consumer behaviours and preferences. Such data sets include purchase history, brand interactions, and real-time activity, enabling a more refined understanding of consumer actions through enhanced pattern recognition and dynamic targeting. These capabilities allow marketers to personalise offerings at scale, answering critical questions such as the timing of purchase intent, potential purchase types, and the likelihood of repeat business.
Central to this transformation are advanced predictive models that utilise first-party and behavioural data to assign scores to consumers, forecasting their likelihood to churn or evolve into high-value customers. These scores can be leveraged for insights, targeting, and managing the customer lifecycle, thus enhancing strategic decision-making. The integration of AI in predictive modelling is specifically advantageous for businesses seeking to build robust customer propensity models using premium data resources.
Moreover, these AI-powered models deliver a unique combination of scale, sophistication, speed, and precision, providing marketers with valuable performance boosts and cost efficiencies. By integrating a company's first-party data with expansive, observed behavioural data, marketers gain a deeper understanding of their customer base, facilitating more targeted engagements.
AI's role extends beyond static data snapshots, offering continually updated models. This dynamic approach relieves companies of the burden of constant updates in predictive modelling, resulting in significant cost savings and improved efficiency. Organisations employing these solutions report considerable enhancements in email engagement rates, conversion improvements, and reduced customer acquisition costs, reflecting a tangible increase in customer lifetime value.
Overall, AI-powered data solutions are not merely about gathering insights but about enhancing predictive accuracy and response times to consumer needs. By leveraging these advanced models, companies are not just anticipating consumer demands but responding with precision, thus fostering stronger customer relationships. Resonate's data underscores this transformative shift, demonstrating significant performance improvements for businesses ready to embrace these cutting-edge technologies.
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