Amazon unveils price history tool through AI assistant Rufus
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Amazon has introduced a significant change to its shopping experience by providing some users with access to product price histories through its AI shopping bot, Rufus. This development aims to enhance transparency and assist shoppers in making more informed purchasing decisions, particularly during major sales events like Amazon Prime Day.
Amazon Prime Day and its associated promotions, such as the recent Prime Big Deal Days, are known for offering substantial discounts, often promising up to 40% off items. However, discerning the true value of these discounts can be challenging without prior knowledge of a product's pricing history. Traditionally, consumers have relied on third-party price tracking tools to gain insights into past prices, but now Amazon itself is stepping into this domain.
Rufus, Amazon's AI-driven shopping assistant, was initially launched to a select group of users in February and expanded to all users in the United States last month. Positioned as Amazon's response to ChatGPT, Rufus can be accessed via the speech bubble icon on the Amazon app or the top-left navigation panel of the website.
In its initial phase, Rufus garnered mixed reviews, with some users finding it only moderately useful. According to Rajiv Mehta, Amazon’s vice president for search and conversational shopping, users frequently engage Rufus for product details, purchase recommendations, and order-related queries. Additionally, Rufus is equipped to handle more abstract queries, reflecting the evolving expectations surrounding AI capabilities.
One feature that was not initially highlighted by Amazon is Rufus' ability to display a product's price history. To access this information, users can navigate to a product page, prompt Rufus with "price history," and receive data on pricing trends. For instance, during a recent sale, Rufus revealed that the LifeStraw personal water filter was being offered for $10, advertised as half off its original price of $20. However, by using Rufus' price history feature, customers could see that the filter's price had remained below $20 over the past month, dipping to around $14, thus showing that the deal was not as substantial as it initially appeared.
An example of the new feature's capabilities was shared through a line chart on Amazon's app, illustrating the price fluctuations of the product over 30 days. Amazon's intention is to evaluate the reception and effectiveness of this feature, which is currently accessible to a limited number of US users.
Janelle Rasey, an Amazon spokesperson, indicated that the disclosure of price history is an experimental feature. She stated, “We aim to make customers’ lives better and easier every day, including helping them find and discover anything they might want and make informed purchasing decisions in our store.” She also noted that Amazon routinely tests new features to ensure it provides valuable services across its vast product offerings.
LifeStraw, the manufacturer of the water filter in question, has not offered commentary on the introduction of this new shopping tool or how it might affect consumer perception of its pricing strategies.
As Amazon continues to experiment with these enhancements, it remains to be seen how Rufus' new capabilities will influence buyer behaviour and the transparency of online shopping experiences.
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