AI's transformative role in local television broadcasting
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During a panel discussion at TVNewsCheck’s Local TV Strategies conference, media industry leaders from Tegna, Sinclair, Hubbard, Magid, and Stringr shared a wealth of insights into how artificial intelligence (AI) is transforming operations in the television broadcast sector. The panel, focusing on the integration of AI in sales, marketing, and operations, highlighted the significant impact AI is already having in reshaping traditional methodologies within the industry.
In what was described as an era where AI is no longer just a theoretical concept but a practical reality, industry leaders detailed how AI tools are being embedded into various aspects of TV station operations. This move responds to the ongoing audience fragmentation and shifts in viewing habits, underscoring the necessity of adopting AI to remain competitive in a rapid, multi-platform broadcasting environment.
Revolutionising Newsroom Operations
Ian Hill, Director of Digital Audience Development at Tegna, presented 'Project Spotlight', a cutting-edge AI system designed to revamp newsroom communications. Spotlight evaluates the relevance of incoming emails and messages, allowing journalists to prioritise significant news promptly. Hill remarked on the success of this tool during its initial rollout in Denver, noting its efficiency in identifying critical stories such as school shootings, which might have been deprioritised without AI intervention. 
Hubbard Broadcasting is also at the forefront of AI integration, with VP of TV Digital Strategy, Kurt Christopher, outlining enhancements in studio operations through robotics and automation systems. AI usage has reduced operational staffing needs significantly, exemplifying its efficiency in cost-cutting and productivity optimisation.
AI-Enabled Content Creation
Further illustrating AI's versatility, Brian McNeill from Stringr shed light on advancements in automated content generation. The company's suite of AI tools can produce video content, ranging from weather forecasts to community highlights, thus augmenting the content creation process without direct human input. 
Katie Larson of Magid introduced the Collaborator tool, another AI innovation aimed at easing workflow challenges while enhancing the quality of local journalism. By integrating AI into the newsroom operations, broadcasters are not only increasing efficiency but also maintaining journalistic standards.
Language and Audience Expansion
Addressing the broadcast industry’s evolving audience demands, Rafi Mamalian from Sinclair demonstrated a real-time language translation tool developed with Deep Tune. This AI utility, already employed in markets such as Tennis Channel International, translates live feeds into multiple languages, broadening accessibility and engagement in diverse linguistic communities. Such technology promises significant advantages during emergencies, ensuring timely dissemination of information across different language-speaking audiences.
Transforming Sales and Marketing
AI's influence extends to sales and marketing, as shared by Christopher from Hubbard Broadcasting. AI-driven platforms such as Streamr and Waymark enable efficient generation of commercial content, thereby creating new revenue channels accessible to smaller businesses. McNeill from Stringr highlighted AI’s capacity to generate sponsorable content effortlessly, providing advertisers with the flexibility to customise and sponsor content without the need for prior video production.
Larson from Magid emphasised AI's role in sales through a sophisticated data-driven tool, which generates targeted sales content, effectively connecting with consumer insights for enhanced market impact.
Looking Ahead
Looking to the future, Ian Hill hinted at Tegna GPT, a novel AI interface set to be incorporated into their content management system. This tool will empower journalists by providing instant analytical support for narrative crafting and archival searches, showcasing AI’s continual evolution in assisting human capabilities within the newsroom. 
Stringr is also advancing its capabilities by converting Associated Press news stories into flexible video presentations, offering broadcasters adaptable content formats suitable for varied audience consumption.
As AI continues to innovate, its integration into local TV station frameworks showcases a paradigm shift in addressing contemporary challenges. These technologies are arming broadcasters with vital tools to navigate and thrive in the evolving landscape of media consumption, marking a significant transformation in traditional broadcasting operations.
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