Apple's AI push fails to capture mainstream smartphone market interest

[image: ]
Apple's recent emphasis on Apple Intelligence as a selling point for their iPhone 16 may not be resonating with the broader smartphone market as expected. Despite a strong focus during the iPhone 16 keynote and subsequent promotions, data suggests that the majority of consumers are more interested in traditional device features such as battery life.
A survey conducted by CNET, which is representative of the general adult population in the United States, reveals that artificial intelligence (AI) features are currently not a significant factor in the purchasing decisions of most smartphone users. Only 10% of those surveyed reported using AI for purposes like photo editing, and a mere 12% have engaged with generative AI tools such as ChatGPT. Moreover, excitement about forthcoming AI features is limited to just 14% of respondents.
When it comes to motivations for upgrading to a new phone, a mere 18% of participants cited AI integrations as their primary reason. Instead, longer battery life remains the leading factor, with 61% of respondents prioritising it, followed by more storage at 46%, and improved camera capabilities at 38%.
These statistics are critical for Apple, especially if the company has plans to monetise AI through a potential Apple Intelligence+ service in the future. However, the survey highlights a significant hurdle: nearly half of smartphone owners express reluctance to pay additional fees for AI functionalities. This resistance is attributed to subscription fatigue, as consumers already face considerable annual expenses on streaming services and are hesitant to further stretch their budgets.
The findings illustrate a disconnect between Apple's strategic focus and consumer priorities. While AI is touted as an innovative feature poised to revolutionise user experience, its practical application and perceived value remain largely untested and secondary when compared to everyday utility features among the general public. Many users are yet to fully experience or appreciate the potential of AI beyond its integration in existing functionalities like enhanced photo processing.
The narrative suggests that while early adopters and tech enthusiasts among the younger demographic appear receptive to Apple's AI push — with 30% of teenagers indicating they are likely to upgrade for AI — the broader market is driven by more immediate and tangible benefits. This observation raises questions about the future demand for AI-based features and services, and whether it will shift as Apple further develops and publicises Apple Intelligence.
In conclusion, Apple's ambition with Apple Intelligence faces a challenging path. Its success hinges on broadening consumer exposure to AI applications and convincingly demonstrating their added value. As the company continues to roll out these advancements, time will tell whether consumer perceptions and upgrade motivations will evolve accordingly.
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