Webinar series to explore AI's impact on the media industry
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TV Tech, in collaboration with TVBEurope and Avid, has announced a two-part webinar series aimed at exploring the transformative influence of artificial intelligence (AI) on the media industry. The sessions promise a comprehensive analysis of AI's potential to reshape broadcasting, addressing both its advantages and the challenges it presents.
The first webinar, scheduled for 26th November, will delve into the results of an extensive industry survey conducted by Caretta Research. Commissioned by TVBEurope and TV Tech, the survey gauges the media industry's confidence in integrating AI into their operations. The webinar will spotlight areas where AI currently exerts significant influence in media and broadcasting, examining its impact and future potential in workflow optimisation. Key participants in this session include Robert Ambrose, co-founder of Caretta Research, and Seth Hallen, President of the Hollywood Professional Association, both of whom are recognised experts in AI applications in media.
The follow-up session on 3rd December will shift focus to the practical realities broadcasters face today with AI technologies. This discussion will explore how AI enhances workflow efficiency and creative processes, highlighting its role in accelerating news story production—allowing journalists to air their stories more rapidly. Additionally, it will address security considerations crucial to implementing AI in broadcasting environments. Notable speakers for this segment include Craig Wilson, Avid's product evangelist, and Danijela Horak, Head of AI Research at BBC R&D.
The sessions aim to provide media professionals with insights into overcoming potential hurdles in AI integration while leveraging AI technologies to bolster productivity and creativity. Supporting broadcasters in navigating the complexities of AI, these webinars offer a platform for industry leaders to share invaluable knowledge on current trends and future possibilities in media AI applications.
These educational sessions provide a valuable opportunity for industry insiders to hear from experts and explore AI's evolving role in transforming media workflows. Participants will gain a deeper understanding of how AI can serve as a catalyst for innovation within the broadcasting sector.
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