Amazon launches AI chatbot Rufus to enhance shopping experience
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Amazon has launched a new artificial intelligence chatbot named Rufus, aiming to enhance the shopping experience for its users. Designed to operate within the Amazon ecosystem, Rufus offers assistance ranging from providing product information to helping with purchase decisions.
Rufus functions similarly to other AI chatbots such as ChatGPT, drawing upon Amazon's extensive product catalogue, customer reviews, community Q&As, and broader web data to generate responses. This means users can inquire about gifts or compare products directly within the interface. However, Amazon advises that while Rufus is built to generate original and helpful responses, it may occasionally provide incorrect information. As such, users are urged to verify critical details independently and refrain from sharing personal information with the bot.
Rufus is accessible via the Amazon Shopping applications available on both Android and iOS devices. Users will find the Rufus icon, depicted as two blobs with a star, on the right-hand side of the navigation bar at the bottom of the app. For those using a desktop browser, the Rufus option is located on the left side of Amazon's website toolbar.
Through the bot, users receive prompt suggestions which may be derived from their recent browsing history or purchases. Inquiries can range from specifics, like product dimensions or materials, to general shopping advice, such as identifying the ideal tool for a given task or understanding current popular trends. Rufus’s functionality extends to aiding with creative inquiries, such as recommending gifts or planning events, and it can keep track of users' conversational history to allow more personalized interactions.
Moreover, Rufus offers practical assistance by providing updates on active orders or recalling past purchases. Depending on the nature of the inquiry, Rufus might directly answer or direct users to relevant sections of the Amazon site for more information.
While the chatbot is in the early stages of development and still refining its accuracy, the introduction of Rufus marks an exciting step for Amazon’s integration of AI technology into its service offerings. The choice of the name "Rufus" pays homage to one of Amazon’s earliest team members, reflecting the company's historical roots within its innovative trajectory.
This development positions Amazon as a participant in the expanding field of e-commerce-driven artificial intelligence, offering users a potentially enriched shopping experience enhanced by technology.
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