Mixed reviews for Amazon's AI shopping assistant Rufus
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In recent evaluations of Amazon's AI shopping assistant, known as Rufus, users have reported mixed experiences regarding the effectiveness of product recommendations. Rufus, which is designed to aid users in finding suitable products based on their queries, has been particularly scrutinised for its recommendations in the smartwatch and smartphone categories.
During tests aimed at assessing Rufus’s ability to suggest smartwatches with extended battery life, users frequently encountered a recurring recommendation of the OnePlus Watch. Despite being a viable option, the assistant's suggestions often lacked specificity. Feedback from users indicated that Rufus sometimes failed to provide recommendations for the latest models, which could be more fitting for consumers seeking cutting-edge technology.
Similarly, when tasked with locating an affordable foldable smartphone, Rufus frequently proposed the OnePlus Open. While this suggestion falls in line with criteria for affordability and innovation, users noted an occasional tendency of Rufus to suggest older smartphones. Models such as the Asus Zenfone 9 and the Realme 9 Pro+ were among those recommended despite not being the most current offerings on the market.
This pattern of recommendation has led to a degree of dissatisfaction among users, many of whom have reported a preference for directly searching on Amazon’s website for better and more relevant product suggestions. The direct platform search seems to provide a more up-to-date and comprehensive list of options compared to the AI's selections.
These findings have emerged as part of the ongoing efforts to improve artificial intelligence capabilities in online retail environments, highlighting the challenges that accompany the development and deployment of AI technologies for personalised shopping experiences. Amazon has yet to comment on potential updates or improvements to the Rufus system following these user feedback reports.
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